Course Description

Course Code

Course Name Credit Hours | Credits | Prerequisite | Semester

Elementary Chinese 56 4 N/A

Course Description

This course is aimed to develop students’ comprehensive language skills, especially
speaking, listening and reading at the early stage of study, The goal of the course is to help
students have better understanding about Chinese, in order to meet basic needs in daily
life, study and other social occasions.

Students will start from the pronunciation of Chinese. They will learn initials and finals,
including simple and compound finals, tones, variation of tones, intonation and spelling
rules of pinyin.

Then students will move on to the next stage for language points, fundamental sentence
structures and frequently-used words and expressions. These items are arranged in useful
topics and conversations covering different real life situations such as introducing people,
dining at cafeteria, at the cafe or restaurant, taking taxi and talking with taxi drivers, buying
fruits, telephone cards and shoes, asking directions, making appointment, renting
apartment, partying, asking for favor, traveling by train and checking in hotel, etc. Students
have plenty of time to respond to these situations in the classroom by participating in
role-playing, group discussion and free talks. In this way, students will develop their ability
in daily conversations. At the time, a lot of exercises are available to students for reviewing
language points, sentence structures and vocabulary. This course also help students
develop their listening and reading ability by providing listening and reading exercises
which are carefully designed and useful in real life situation.
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Syllabus of Consumer Behavior
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Consumer behavior is probably one of the most applied or practical
topics we study because we are all consumer ourselves. Formally
defined, consumer behavior is the study of individuals, groups or
organizations and the processes they use to select, secure, use, and
dispose of products, services, experiences, or ideas to satisfy needs
and the impacts that these processes have on the consumers and
society. Informally, consumer behavior looks at why people buy the
products they do. Most probably all of us have a self interest in
learning more about how this process works; and improve our
experience as consumers.

Throughout this course, we will focus on the understanding of
consumer behavior, how and why consumers make purchase
decisions, how they think, feel and act before, during and after the
purchase. Also we will examine important concepts underlying
consumer behavior and apply principles, and theories from the various
social sciences (i.e., marketing, psychology, sociology and
anthropology) to marketing problems such as product development,
pricing, and positioning. Overall, understanding consumers enables
marketers to more effectively meet the needs of buyers in the market,
and be more successful in the market.

“RIEREN

( Description )

Our objectives for the course will be:

1. Understand consumer behavior in an informed systematic way.

2. Understand the processes used when individuals, group or
organizations make consumption decisions.

3. Understand how the selection, use and disposal of consumer goods
affect almost every aspect of our daily lives.

4. Understand how and why marketers craft particular messages to
appeal to consumers and to understand the strategic importance of this
process for businesses. Developing the tools needed to analyze this
process from a consumer and a business viewpoint.

5. Understand what marketing can and can’t do and the ethical
restrictions on the marketing profession.

6. Understand the interrelationship with other functional areas of
business as part of the management process.

IRIEHIF A ( Course Syllabus)




*2 3 H#txr(Learning

Outcomes)

EFEFRENEFER RITTIHTREINEREZERZ 1T AT (Ability
to understand, design, and conduct original CB research);

EFETHEIABNIA , AR/ BLRAYRZKIDFE (Understand  the

processes used when individuals, group or organizations make
consumption decisions);

EFERFTHENATZTEEEZITHRENZOEREAR

(Understand and be familiar with the systematic CB knowledge and

related areas);

EFEEBEEEARBARNT LTS E SR RKSIEEER
SHEH 7 RX— KT EZE M (Understand how and why

marketers craft particular messages to appeal to consumers and to
understand the strategic importance of this process for businesses.
Developing the tools needed to analyze this process from a consumer

and a business viewpoint) ;
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7Z=BlFr (Ability to find novel and interesting research questions, and to

advance knowledge and theory related to CB),
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“BHESERA

1. Michael R. Solomon, Consumer Behavior: Buying, Having, and Being,
11th edition, 2013, Prentice Hall (China Renmin University Press).
(Textbooks &

2. Additional readings will be distributed during the semester.
Other Materials)

HE (More)

£&iE (Notes)
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2 RIEENFE0Y 300-500 F ; REANURRBRHFLZHINE , FH
ABR.
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*PRFETI AT (Description)

The objective of this module is to build an understanding of some concepts that are
fundamental to the study of corporate finance and asset pricing. In addition to supporting
a basic understanding of finance, these concepts are used in many other finance courses
that you might subsequently take.

The course is divided into five parts.

Part | reviews some basic financial theories. Because finance is a subject that builds
understanding from the ground up, the material is very important. The most important
concept in Part | is net present value. We develop the net present value rule into a tool
for valuing investment alternatives. We discuss general formulas and apply them to a
variety of different financial instruments.

Part Il introduces basic measures of risk. The capital-asset pricing model (CAPM) is




used to devise methods for incorporating risk in valuation. We use the above pricing
models to handle capital budgeting under risk.

Part Ill examines two interrelated topics: capital structure and dividend policy.
Capital structure is the extent to which the firm relies on debt. It cannot be separated
from the amount of cash dividends the firm decides to pay out to its equity shareholders.

Part IV concerns long-term financing. We describe the securities that corporations
issue to raise cash, as well as the mechanics of offering securities for a public sale.

Part V covers two important special topics: Leasing & Mergers.

RAEZE KA (Course Sy

llabus)

*22>] H b (Learning
Outcomes)

- BRI 5
2. RERGIE P A RO RE PR AN %, MR AN 20 BT < R S B i)

*HUFN . B A
3R (Class Schedule &

Requirements)

HFNE | B (ENYSE > - I N
Understand the objective 3
function
Corporate Governance 3
Financial Markets, Value and 3 Goodweek Tires,
Capital Budgeting Inc.,(p.204)
Corporate Financing 3
Decisions
Estimating the Cost of 3
Capital
Capital Structure 6 p.421.No.15&24
Quiz 3
Dividend Policy 3
Issuing Securities to the 3
Public
Case study (1) 3 CASE
Leasing 3
Case study (2) 3 CASE




Mergers and Acquisitions 3

Review 3

*Z 1% 77\ (Grading) | FRGTAEG I 10%; 251587 20%; BAHI 20%; HAK 5K 50%

b B R D BAAF &MY MEZE, %*i, AR Rk |

(Textbooks & Other 2) Ross, S..A.., R. W. Westerfield and J: F. Jaff.e, Corpo.rate Finance,

) 5th edition, 1999/2000, McGraw-Hill & China Machine Press.
Materials)
News, journal and general information sites
http://news.google.com/news?q=corporate+finance&hl=en&Ir=&ie=UTF-8&oe=
UTF-8&sa=N&tab=nn
http://thestar.com.my/news/story.asp?file=/2002/9/28/latest/7681Financeel&s
ec=latest
http://www.sternstewart.com/journal/overview.shtml
http://www.corporatefinancemag.com/contents/publications/corpfinance/index
.html
http://www.elsevier.nl/homepage/sae/econworld/econbase/corfin/frame.htm
http://www.seclaw.com/centers/corpfin.shtml
http://www.asialaw.com/directories/leadinglawyers2001/corporatefinance/defa
H'E (More) ult-htm

http://www.thelad.net/FinanceAU.asp

Bank sites
http://www.environmentbusiness.com.au/cp/viewcompany.phtml?membernum
ber=616
http://www.lawyer-atwork.com/banking_and_investment_recruitment_billboar
d.asp

http://www.deutschebank.com.au/australia/home_hr.htm
http://www.nabmarkets.com/AboutUs/Home/asp/Default.asp

Career sites

http://www.careers-in-finance.com/cf.htm

#7E (Notes)

LU :

1. AN IR
2. BRI FHCN 300-500 75 IRFE RN LLRIBRIF A LHNE, FHAM.



http://news.google.com/news?q=corporate+finance&hl=en&lr=&ie=UTF-8&oe=UTF-8&sa=N&tab=nn
http://news.google.com/news?q=corporate+finance&hl=en&lr=&ie=UTF-8&oe=UTF-8&sa=N&tab=nn
http://thestar.com.my/news/story.asp?file=/2002/9/28/latest/7681Financeel&sec=latest
http://thestar.com.my/news/story.asp?file=/2002/9/28/latest/7681Financeel&sec=latest
http://www.sternstewart.com/journal/overview.shtml
http://www.corporatefinancemag.com/contents/publications/corpfinance/index.html
http://www.corporatefinancemag.com/contents/publications/corpfinance/index.html
http://www.elsevier.nl/homepage/sae/econworld/econbase/corfin/frame.htm
http://www.seclaw.com/centers/corpfin.shtml
http://www.asialaw.com/directories/leadinglawyers2001/corporatefinance/default.htm
http://www.asialaw.com/directories/leadinglawyers2001/corporatefinance/default.htm
http://www.thelad.net/FinanceAU.asp
http://www.environmentbusiness.com.au/cp/viewcompany.phtml?membernumber=616
http://www.environmentbusiness.com.au/cp/viewcompany.phtml?membernumber=616
http://www.lawyer-atwork.com/banking_and_investment_recruitment_billboard.asp
http://www.lawyer-atwork.com/banking_and_investment_recruitment_billboard.asp
http://www.deutschebank.com.au/australia/home_hr.htm
http://www.nabmarkets.com/AboutUs/Home/asp/Default.asp
http://www.careers-in-finance.com/cf.htm
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Syllabus of {Cross-cultural Management)

PRFEFEAAZ E (Course Information)
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S
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(Course Code) (Credits)
Hours)
iy paxan
(Course Name) Cross-cultural Management
TR 5 ,
Y ENAZ O (core course)
(Course Type)
TR G e
e T & B major of Business Administration
(Audience)
7 LT 2
BRiE= _ HLiE English
(Language of Instruction)
PARZN R , o b Ao g
" YIRGV G E L (ACEM)
(School)
JABRFE
(Prerequisite)
BERZEOM TRAE W HE

(Instructor)

Katsuhiko Yoshikawa

(Course Webpage)

*URARERIAr

(Description)

In this course, we investigate the impact of culture on management of people and
organizations. As a result of continued globalization, many companies, from small start-
ups to large multinational corporations (MNCs), operate beyond its country of origin.
People also move across borders, studying, living and working in foreign countries.
These changes pose both opportunities and challenges for companies in managing
people. Key topics in this course include understanding culture, working effectively in
multicultural teams, leading people from different cultures, cross-cultural negotiation,
and approaches to human resource management in different societies. Students will
engage in discussions in classrooms along with a team project, which provide
opportunities to share their cultural knowledge and to develop cross-cultural
communication skills.

RFEH22 KA (Course Syllabus)




#2231 H b5 (Learning
Outcomes)

1. To understand the implications of societal diversity to management of people
and organizations

2. To learn culture and cultural differences, and to use the knowledge to interpret
behavior and attitudes of people from different societies

3. To develop awareness to opportunities and challenges that stem from cultural
differences, and to nurture skills to address cross-cultural situations

4. To apply cultural knowledge to problem solving in business

*HUENAE L B

T B R (Class Schedule &

Requirements)

*:4% 77 1\(Grading)

HANE | BEETT | AR | EEARELR E RV
Class content Credit 7 R Basic Assessment
Hours | Method | Homework | requirements method
Course overview 3
Culture and cultural 3
differences
Challenges in
managing  people 3
and organizations at
MNCs
Managing  cross- 3
cultural teams
Global leadership 3
Cross-cultural
communication and 3
negotiation
Culture and 3
business ethics
Team project 3
presentations
Culture and
organizational 3
management
Changing landscape
of  cross-cultural 3
management
Final exam 3
Assignments Proportion
Class participation and contribution 20%
Team project presentation 30%
Final exam 50%




Cross-cultural communication and management (9th Edition)

* oy S E IR
AMESE TR Author: Fred Luthans, Jonathan P. Doh
(Textbooks & Other
Materials) ISBN: 7115408734, 9787115408730
aterials
Publisher:  ANEHFHLHAR#E (Posts & Telecom Press)
House rules

H'e (More)

e Be punctual

e Respect others and behave professionally

e Questions related to the lecture contents are always welcome

o Official language of this course is English

e Zero tolerance for chat/email/call on mobile phone, tablet or PC

o If Ifind out, I will take the device until the end of the lecture, and
you will get no participation/contribution point for the lecture.

In case of emergency, you might leave the lecture hall to engage in chat/email/call

£#7E (Notes)

FEL -

1. AP BN LI,
2. WRERAFHCN 300-500 75 RIS KN LLRBRIG A LZHNE, FHAR.
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Syllabus of Electronic Commerce (B)

MFEHEA(Z E (Course Information)

AR =N AN
AM415 . 32 . 2
(Course Code) (Credit Hours) (Credits)
(Course Name) (L) Electronic Commerce (B)
PRAZ 5 e s
e ik iEiIR Optional Course
(Course Type)
FIRAT R , o 1 p i At e
, GIRETF HEH P2 E Students from Economics or Management majors
(Audience)
BRRES

(Language of
Instruction)

HEiE English

kot GIRADFHE 2B Antai College of Economics & Managemetn
(School)
AT
(Prerequisite)
R R
(Instructor) (Course Webpage)

(H13C 300-500 7, SIRFEMER . FEFCFENE . WEECE HRS)

LR, B RETHL BBl 55 Ak 2R 55 F0BT /U T B A s, LI Bk A Tl
IR, RS R B R R BRI . HE NS KRR, BIASRRER V). R
7 BATIAA G EOR? FEARRRET, A0 L ] AT 8 . BATTIRAE AL
i L AT Z T R AR . SR JEFRATTE B8 T S5 R I R AR S, AR B M
EWE. 020 DR b BER B B s mT,  BATER THE B TEH. EM. RE,
FATEER A AR T RANI R A ELIR R HEMG I ARA 05 358 X T TER A . BT

sk H FE A AN
BRI g s AR, TSR JAMT 80 / 20 K. H 20%
P FOBH 46 T BRARER . 80% M 25 AT B (4

AR Bl % . KRk, Bl RO TR/ N T H SR TE . FRA TR M ok
Foaf], e HEAME S B AE TN, FEEH e RERA R, DLN— SR R,
TERAEA, AT T I SN R SCHE A R s BRI, (8 T2 B AR «“ I 28
T MBEXRE.
( 537 300-500 = )

sk H FE A AN

L%ﬁ.m.” The birth of smartphone, VR, social commerce ignites once again interest
(Description)

in e-commerce. Of course, the road to the digital transformation unleashed by
the Web will remain bumpy. Some will win big, others will lose it all. Who will




win? How do we take advantage of the Web technologies? In this course, we
address these issues. We begin with a strategic analysis of what is changing at
the industry level. Then we consider digital products, e-tailing,
business-to-business commerce and supply chain management, digital
marketing, and pricing. Finally, we complete this course by examining Internet
strategies of today and tomorrow. Our emphasis will be more on critical thinking,
less on learning by note. We will follow the 80/20 rule. Only 20% time will be
used in understanding technology, 80% on its impact on business and
management.

Course goals will be accomplished through lectures, homework, readings,
case studies, and group project. We will follow the textbook in order to cover
basic concepts. You are expected to become familiar with the Internet and use it
to find materials to respond to some of the class assignments. Later, during the
course, some of this information will be used to introduce and discuss the theory
that explains the enormous power of “e-Economy”.

PRFEZ 2 K4A (Course Syllabus)

*2 2] Higw
(Learning
Outcomes)

After completing the course, students should:

1. Understand strategies in e-commerce P fi Hi 7 fili i

2. Know different types of business models in the networked economy F | B 55k W 28 3% rh
)25 Tt s ML AR 2

3. Traditional and new communication and marketing approaches %= >J £ G F1EU 740 & 4
) S [A) S H 7%

4. Technological and organizational convergence, and how these factors affect media
platforms and the structure of the media industry T i RFATMLES T, DL EAT T2 T
N BAT I

5. Pricing strategies in online market #2528 5 B € I R =0

6. Apply the concepts and theories learned in class in analyzing the real world cases i

I %N e N g T = ]

HUENE B

ZHE K (Class

Schedule &

Requirements)

HENE =) Fordial | AR REDR | FEAREDR F 7730
Contents Hours Methods Assignments | Requirements | Assessment
. Lecture 1, L
Introduction 3 No Understand | Participation
Chapter 1
E-commerce Lecture 3, . Understand L
) Individual . Participation
(EC) Business | 6 Chapter 2; and critical
homework o Homework
Models HMW1 due thinking
EC Strategic Lecture 2, L
) 3 No Understand | Participation
Analysis Porter
EC Value Lecture 4,
Creation, Davenport, L
3 ) No Understand | Participation
Strategy Christensen &
Implementation Overdorf,




o Lecture 5, Understand L
Digital Team case Participation
) Chapter 6-7, and team
Marketing work Case report
Case 1 work
. Understand L
. Lecture 6 Individual . Participation
Pricing and critical
HMW2 homework o Homework
thinking
Online retailing discussion; L
. Participation
& Services; Lecture 10, No Understand
Google Case Chapter 9
Shapiro &
Online Content Varian; Lecture L
) No Understand | Participation
and Media 11, Chapter
10-11
B2B Lecture 12,
Individual L
E-Commerce; Chapter 12; Understand | Participation
. . Homework
Supply Chain Fisher
Application
. . Team PP . Team
Presentation Comprehensive . and critical .
project o project
thinking

Homework Assignments ZREE{EN, 20%

Class Participation IREZS5, 10%

* A% T 3
ZZ(5|4 %
(Grading) Case Reports Z=/55 1T, 10%
Team Project /NB{EMl, 20%
Final Individual Work N AKAENL, 40%
*HM S H R

(Textbooks &
Other Materials)

"E-commerce: business, technology, society," Kenneth C. Laudon and Carol G.
Traver, Pearson, 12th Edition, 2016.

H'e (More)

7% (Notes)

FE Ui :

1. afF* A A N ST




2. BRI THON 300-500 75 PR KA LIRIRTE B A ZHVE, THAR.
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Syllabus of Environmental Economics & Management

MFEHEA(Z E (Course Information)

R =7 2
EC312 32 2
(Course Code) (Credit Hours) (Credits)
- CF30) RBIZ b
(Course Name) (YL) Environmental Economics & Management
TR LR
(Course Type) Core Course
RN R KUk
(Audience) Econmics
RIRES P
(Language of Instruction) | English
*TFERBE & BRET HE MY
(School) Antai College of Economics and Management
SABRFE . . .
o Principles of Economics)\ Principles of Management
(Prerequisite)
FARHN THif % TR
(Instructor) YIN Haitao (Course Webpage)

*PRFE /T (Description)

G2 G 2t — TR ko BRI ) LR ERAE . A5 TIR T EN R 5 R RS 2
FRKI AR, W5 epia . nTEEREEAI AT ANA] AR SRR ORI AT Rp sk
KPS, JFRTIXEBORT Ja M4t kat, B WA E I MR IR
Z R B DR YSA I R U 7 2 1, DA S AT RO A A RO L P ) AL, G
RITRREM ARG, AR IR 58 B S A S AR R ER, ]
LT fife 21 B P A2 U FEDUIR AR e a3 o [, AT THE B EF5I—L&
MIEEOR I SIE AT TR, AR i 5 A A RO SR A0S s [ L B g

*PRFE /T (Description)

Environmental Economics & Management is a theoretical and positive course. This
course explores the economic foundations for public policies that deal with
environmental issues such as pollution control, renewable resource utilization,
nonrenewable resource conservation, and sustainable development. The course aims
to deepen students’ understanding of why resource and environmental problems
have occurred from the economic point of view and what kind of policy tools, which
are provided by economics and management science, should be implemented to
solve these problems. By studying the this course, the students can grasp the basic
principles and policies of environmental economics & management, realize the
status quo and development tendency of Environmental Economics & Management
in China and in the whole world. At the same time, this course pays more attention to
introduce analytical tools for environmental policy and rear the students’ technical
ability of solving the practical problems in the field of environmental economics &
management.




BRFEH 22 KA (Course Syllabus)

*22 3] H b5 (Learning
Outcomes)

1. Realize the status quo and development tendency of Environmental Economics &

Management in China and in the whole world.

2. Deepen students’ understanding of why resource and environmental problems

have occurred and what kind of policy tools should be implemented to solve these

problems from the economic point of view.

3. Rear the students’ technical ability of solving the practical problems in the field of

environmental economics & management.

*HOENES L IR e
323K (Class Schedule &

Requirements)

A

VA e B3R

HAER

EVEN

introduction 2

Rational for
Environmental
Policy;
Command and
Control
Approach for
Environmental
Policy

Cap and Trade
System

Public Finance

Approach for

Environmental
Policy

Information
Approach for
Environmental

Policy

Environmental
Insurance

Liability
Approach for
Environmental

Policy

Evaluation of
Environmental
Benefits: Stated

Preference




20% Attendance and Participation
*2%¥% 77 2\(Grading) 40% Midterm
40% Course Project

B ERSHE TR
3 Environmental Economics & Management, Scott J. Callan, Tsinghua University Press
(Textbooks & Other ) ) ) )
Materials) The Course of Resource & Environment Economics, Zhongma, High Education Press
aterials

Following are recommended:

. 1. Teaching Website, Teaching Reference Website:
HE (More) & , &
2, Study Requirements.

3. Characteristic Requirements

7% (Notes)

FE Ui :
1. aff* A A A BT
2. BRI THON 300-500 75 IR KA LIRIRTE B A ZHVE, THAR.




Bt 2

(E e iESF o HT) REHFRN

MFEFLAAZ B (Course Information)

N =AY PEUAR % 22
R F4sa Eihy a8 22/ 5
(Course Code) (Credit Hours) (Credits)
~ o Iy 2% e e A
(Course Name) (#3) Fixed Income Securities Analysis
TRAEME
(Course Type)
RN R . - .
. S/ PR SA Y/ 4%
(Audience)
BRES
(Language of Instruction)
* - H =
TR SR
(School)
FeABIRAE g
o B 40
(Prerequisite)
FARZT . R R HE
T
(Instructor) (Course Webpage)
DRAZPE: CURRE 2 b 22 T oMb ) A RAE , TR N 22 Tl i Tl ik
BIRFE

*PRFEMAI /T (Description)

HUE A bR WRARAES I 2 YT ™ i S AT AR R B AN & 2 B, TR B
SR I (VA SE W TR AT U A T B LALEZ2 AR B8 1 A <exl o 37 v [ s Wi
a7 il BB 8 M T iR AR 3 XS RO R RE T B, 2 S0 Jm GRURTE SN S g i i
77 i BRI RS A NS S4TSR

*PRFETI AT (Description)

The course will describe some of the most important financial instruments which
have market values that are sensitive to interest rate movements. Those include
government bills, notes, and bonds, commercial paper, corporate notes and
bonds, repurchase agreements, mortgages, and interest rate derivatives. The
course will also discuss tools to value those instruments, and analyze their
interest rate and credit sensitivities, so that students will be able to understand
and implement strategies to hedge their value against adverse market

movements.

WRFE# K40 (Course Syllabus)




*22 3] H ¥5(Learning
Outcomes)

A W NP

TR ] 5 A i R T 37 FR) R A5G U A 25
R ] 5 WS i R RE AN T i
RE I FH A SUIAM 1 {1 AT 18] 5 WA 7™ i PR 3 XL L
RERR MR AT AR b R S AN S A B e 0 s vk

HFANR . K

3R (Class Schedule &

Requirements)

2z
it
6

H 7

(RS
R

FEARTR

E VIV

HEAE S 4/
2 52 ] e YA i Ik
CaNI R BN -3
REemeE 2
B 77 7

2 3 i 2 AR
R/

B A R S HL
S AR 2
W s AR
BR 4h # L HL B
AL L . W)
P 45 AT 37 73 51
ik

e fiE
&R/

[ i€ ik, B
EREMEIL; A
] AT R IR
SEN T M2,
OAS , A, Tl
A

AR R )RR
Mg/
57 PR R
GIESEN IS
A R R HE
AITER B

12

REMHFENBE
A EE T/
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IR R A4 5 H
RGBS 55
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e g | 4
T R

I8 5 WAL B TE S ) 2 2] R — € B 7 Hr i, AR I =R 72k
PR ot R 5 VR IR I 2 4 5 DX 7 il g R AR R AR R o — 2 ORI R B IS
] o2 DR ML RN PR A A AR, =R AMBUTAM A 22 Z [T ig . 4551
(1, AERERFIH BB REMITIREEEX .

UREL: KR UREL N LR 90 Bh 22 SO U I EL R, i A EiRmL
WHREM ISR, WE AR HIEEZMEE “What, Why Fl How” ,  “EH i,
R RANBL BN DA KL AN EA 5D BT AR, L,
AW BRIFEARA, SIS i 1) 1 2 Ot

Pk ARV SRMAT 58 O F 2 A2

B B TURE L BUIAIR) 22 2 [ R LS e Ah, IRANF - Z e BB
RG] 2 (e gt PR A A BRI — D BT B

RO PRE_ER—UP N R PR IR L SR A e R A, DA R
TR A AT 3D IR AW TT o

FHSWRERI: 10%. EEERIFIRMKERER . 1k Aoy Rikhe
SRR : 20%. FEZZ VARSI, QLG TE LEER. Hk T

* 4% 77 7\(Grading) RIEETT RS
ik 70%. FEHAZON E TSR i A S TR S S VR
B
EuR
1. B MSEPE, Frank) Fabozzi %, fiZrdGEH, BlEMERKY HhkE, 2004
s gE
B S TR .
tenboiesomer | S5V
. 1. Frank J.Fabozzi, Bond Markets, Analysis and Strategies(4th edition), Prentice Hall,
Materials)
2004 4
2.Frank J.Fabozzi, Fixed Income Analysis for the Chartered Financial Analyst Program,
John Wiley & Sons, 2000
FAIRMG: P E G TTIA1E R
www.chinabond.com.cn
bond.hexun.com
www.chinamoney.com
HE (More) WWW.Sse.com.cn

PR TE:
www.investorwords.com
www.investopedia.com/dictionary
http://biz.yahoo.com/glossary




£#7F (Notes)

HIEVLH:
1. AN AN LI
2. WRERATHON 300-500 75 IRFE RPN ULRBIG A A LHNE, FHAR.




(FlkaprEr) REHF RN

Syllabus of Industrial Organization

MFEHEA(Z E (Course Information)

L%%lﬂzli’fﬁﬁg *iﬂj— *iﬁj\
EC314 ' 48 . 3
(Course Code) (Credit Hours) (Credits)
RFE 4 FR PN ES (A2

(Course Name)

Industrial Organization (A)

TRER T .

e - TJ ) LAbAZ O (Core course for economics major)
ourse Type
TR 5 -

CAudience) 23R \LARME (Undergraduate students with economics major)
B \

o . Y1 (English)
(Language of Instruction)

*TFERBE 2 RV HEH 2R 437 & (Department of Economics, Antai College of
(School) Economics and Management)
SRR e s o |

(Prerequisite) RO AEHE 2, 182818 . (Intermediate microeconomics, game theory.)
FARHN e TR

(Instructor) ZHAO Li (Course Webpage)

*PRFE /T (Description)

PVHRRMMEFF LN EE L —, FETBAZETEFFKMAET
IV AT AT I 45K o FRATREE R I A5 T 3 e, S 2B IR R
Fo FEERTES, MAREGL, ahERAL, sz, 5. RATRAEHIE

~F 3 o

GV [ 77 I AMAB TR o3 B DO S A2 3 3 B ) 7l ZH 23 ]

*PRFE /T (Description)

This course will cover the basic tools and issues in the field
of industrial organization. Industrial organization studies the
interaction of firms and consumers in real world markets that
fall outside of the basic competitive model. Prominent topics
will include market power, anti—competitive regulation,

oligopoly, price discrimination, product differentiation and
auction. We will develop game theoretic models that will help
us to analyze the behavior we see in real world case studies.

AR KA (Course Sy

llabus)

*22 2] H b5 (Learning
Outcomes)

L. AMEFN, 4R T b g s 1 Bl s A EH i

2. BIRETF R IERMEAR

3. BALRIKREST, REHIES . W AIBUA B HERG B 1R IE L85 ) i
ISR

4. Al oA i) ARG R R S, B R B LAY 4y BT 48 5% 1] )




BEJT.
B.
L.

BUEREE. SR T A1

Mastering English language in reading and translation.

2. Mastering economic concept, methodology and technique.

3. Presenting economic concepts and issues with text, graph and
model.
4. Analyzing and solving economic problems with model
5. Creative thinking.
HUrNE iy | BeprA | R RESR | AR | BEETA
i3 1A
TS AW | RIEME
Market power 9 Lecture and Ungraded
and anti-trust discussion assignments
regulation
i RN | RIEME
o 6 Lecture and Ungraded
Pricing . . .
discussion assignments
CESS RN | RIEME
Oligopoly 9 Lecture and Ungraded
competition discussion assignments
LR 21
R mURite | L
Product
6 Lecture and Ungraded
differentiation ) ) )
e s R and demand discussion assignments
L3R (Class Schedule & estimation
A2 ELR K AW | RIEME
Requirements) SEAIE 6 Lecture and Ungraded
Auction discussion assignments
eI TE RN | RIEME
Non-price 3 Lecture and Ungraded
competition discussion assignments
PR AR 9 (i85

Presentation

Presentation




PR RS 50 43 (L&D 10 43, RS 20 43, SEHHE SC 20 41 )

*Z 4% )7 (Grading) | MR H R 50 43
Attendance 10%, presentation 20%, term paper 20%, final exam 50%.
Pepall, Lynne, Dan Richards, and George Norman. Contemporary
Industrial Organization: A Quantitative Approach. John Wiley and
*HM S E TR Sons, 2011.
(Textbooks & Other
Materials) Church, Jeffrey R., and Roger Ware. Industrial organization: A

Strategic Approach. 2000.

H'e (More)

£#7% (Notes)

FE Ui .

1. aff* A A A BT
2. BRI THON 300-500 75 PR KA LIRIRTE B A ZHEVE, THAR.




Bt 2

(BERE5%E (2)) BESERH

MFEFLAAZ B (Course Information)

N T *MH\ * 22
BRFEARY EC314 % f 3 %ﬁ.J\ 5
(Course Code) (Credit Hours) (Credits)
R G0 BERETE (2
(Course Name) (JEY) International Economics 2
BRAEME R .
AR AR
(Course Type)
a Su N
BRATR AL ARYE
(Audience)
B e
eeme HC, B
(Language of Instruction)
TR R . .
" GIRG GEE
(School)
JeABURRE o
T ol S
(Prerequisite)
BARFUT ZRR. TRREE. UREM. | IR
(Instructor) HH & (Course Webpage)

*PRFETI A (Description)

WRETERR: gRas b LRt R

TEAENE: REREANBEEN T =M, B —: Frefiies. g
FEEFRSGOTITR . DM EIPRGL Mk &R 1 b0 L. B Mg
AR, OE—ELGR A ST, ERCC S R WATTECE, ILRIGERIE,
BB AR RN ARG B = EFreREe N . S SR ERITENL. B
G A b RSN 704, B B B T4 2 1R R s DA B 25 FEl 5 A7 AE 1Y)
i) &

WA A bR: AR DA B =M, R ROUZ T - SR A
OO SEA R, 7R 200 b T [ PR B AR R AFAE OB, TR R A e
el ik, THERE WK EERSBEIERRER . REREERE . Wi
B, REFAERRIERE I 5HER

*PRFETI AT (Description)

Course types: finance professional basic course

Main contents: the basic concept of course includes the following three modules.
Module 1: international financial concepts. Including the balance of payments,
exchange rate, the historical evolution of the international monetary system.
Module 2: principle of international finance. Including inside and outside a country's
economic balance, the balance of payments and macroeconomic policy, exchange
rate determination theory, the internal defects of various kinds of monetary system.
Module 3: international financial theory application. By the U.S. subprime mortgage
crisis, the European crisis, the crisis in the developing world analysis, reveals the

defects of the international monetary system, as well as the problems existing in the




national economy.

Course teaching goal: through the above three modules teaching, in the micro fields,
to master the relevant concepts and the basic principle, on the macro fields, the
defects of international monetary system had led to financial crisis for many times.
Course also by asking questions, discussion form, develops the students' ability of
expression and communication ability.

BRFEZF KA (Course Sy

llabus)

*22>] H b5 (Learning
Outcomes)

W A A ), AR RIRE T E PR Rl AR S B R BRI
L EBR B MR R RS Ssk i . AR RN E PRSI R IR G, AL
—E EPCIR R R E RS R AT BORNME R R, EiREmILR
MR E ;s B E bR ST AR R A F Sk, LKA AR B T A4 R (0 Y AR BRI

WL TR, A E RO RENS i — B 5 BARROL, FFRE Hrig
S ERGEEHL WL A F o [ 5K e R S AL A5 o L PR 5 1 i

*HUFNS . B A
3R (Class Schedule &

Requirements)
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*Z5 1% 77 (Grading)

Gr ot PR B
Jit
INH IR WA
HBlEXS EESYES]
TR M ER 2 IR KIEFRE | REES
FKIEHL
KR
HiEh: 15%
fENb: 15%

RS 5: 10%

AR 60%

*H S TR
(Textbooks & Other
Materials)

Krugman, Obstfeld and Melitz, International Economics (Part 3 and Part 4),

9th edition.

{International Finance), 3e Author: Keith Pilbeam,
2009
(EFreak), BRE, ¥EARKFHKE, 2015

E AR KFERAL,

H'e (More)

DAL BT AR DA L5 R 5 1 e

£7F (Notes)

FORSEPRICAR . WS PR3

L -

1. A7* AR LI
2. WRERAFHON 300-500 75 IRFE KN LLRIBRIF B LHNE, FHAM.




(HFFHHE) REHFERY

PRFEHEA(Z E (Course Information)

i = ‘ﬁ# *'M'H‘ VAN
SRR £T311 =iy 3 &5 5
(Course Code) (Credit Hours) (Credits)
) [EH PR
*ﬁﬁﬁz%% (I’I‘I)L) |I|F/TT1 13

(Course Name)

(FE) International Investment

TRER T Az ER
(Course Type) Core Course
4L SR LT RARE (ERAHAD
(Audience) Undergraduates of Economics and International Exchange students
RIRES JEiG
(Language of Instruction) | English
*THRBE &R BRET GE B ER N A5 &R
(School) Antai College of Economics and Management
FeB IR KU R, EREE
(Prerequisite) Principles of economics, International economics
FREUM . TRAZ I 41k
(Instructor) (Course Webpage)

*PRFE /T (Description)

ASURFE ) T2 H IR 22 A0 B R BT A R B o e R s R B
1M _E 7 A B BT LUK EREE 22 2] WA AU B H AR e N =21 . BG4S
BR B0 9 DA SR 8 7 22 5 R B A T 7 i s R DT R AN [R5 58 S
T AR AR BEAT 9 U [l AN R s 5 el o 5 B8 ASE 40 AR [ AT 72 4 5
AR PR B D HTHE ST o

*PRFE /T (Description)

This course is aimed at students wishing to acquire a sound understanding of main
opportunities at various investment arenas, either of real or virtual nature.
Specifically, following a top-down logic of investment decision-making, the
course objectives can be delineated into three layers: 1) help students grasp
the ability of analyzing the social-economic development pattern of the globe
or some target economy during given time period as well as industries’ biz
prospects immersed in these macro circumstances; 2) enable students

their

applications as well as respective risk-return balances; 3) cultivate students the

comprehend different investment strategies, instruments, and

skill to modeling individual investment motives and complete scientific and
veracious investment rationale.

BRFE# KW (Course Syllabus)




1. Help students grasp the ability of analyzing the social-economic development
pattern of the globe or some target economy during given time period as well as
industries’ biz prospects immersed in these macro circumstances;
2. Enable students comprehend different investment strategies, instruments, and
N ~ their applications as well as respective risk-return balances;
*5] H b (Learning PP P - e |
out ) 3. Cultivate students the skill to modeling individual investment motives and
utcomes
complete scientific and veracious investment rationale;
4. Through investment simulation and team research in investment relevant field,
practice the economic analysis and asset allocation skill.
HUrNE ol BTl | R RE | EAREDRR | FEETTN
Iy R
Chapter 1:
Economic
In-class Team Investment .
cycles and | 4 | . , , , Presentation
] instruction Research | Simulation
investment
timing
Chapter 2:
Economic
In-class Team Investment .
growth and 6 | . , , , Presentation
instruction Research | Simulation
sector
rotating
Chapter 3:
Development
imbalance 3 In-class Team Investment o ati
JSTIUSUE o resentation
2 Sl e KEpiFE 2 1 and instruction Research | Simulation
B3R (Class Schedule & geographic
positioning
R i t
equirements) Chapter 4:
Trinity
workhorse In-class Team Investment )
6 . . . . Presentation
and local instruction | Research | Simulation
policy
hitchhiking
Chapter 5:
Sector and
In-class Team Investment .
corporate: 6 | . , , , Presentation
.. instruction Research | Simulation
mining the
facts
Chapter 6:
Asset classes In-class Team Investment ,
] ] 3 . . . . Presentation
combination: instruction | Research | Simulation
hedge fund




strategy as a
guide

Chapter 7:
Real and
virtual
investment:
ROR versus
diversification

In-class
instruction

Team
Research

Investment
Simulation

Presentation

1) General performance (In-class participation + Team Presentation) — 50%

*2%¥% 77 20(Grading) 2) Course Paper or Portfolio Management Simulation or Assets Allocation Proposal—
50%
B ERSE TR . o th o diti
Essentials of Investments. Zvi Bodie, Alex Kane, Alan J. Marcus, 6™ edition,
(Textbooks & Other ] )
) McGraw-Hill Companies, Inc, 2015.ISBN 978-7-111-48772-2
Materials)

H'e (More)

7% (Notes)

FE Ui .

1. afF* A A N ST

2. iRFERIANFECH 300-500 F; R RN LLE IR

2 Ak
1H 2

et E, THAR.




(TsgiEnt) REHFERH

Syllabus of “Market Research”

PRFEFEAAZ B (Course Information)

L%éilo{:rf BU 350 N 32 o 2
(Credit Hours) (Credits)
Code)
AR R REEZAE
(Course Market Research
Name)
YRR "
(Course Type) bR
FERA & .
(Audience) LR
R
(Language of | &3 English
Instruction)
TR | e sprmern
(School)
4 L
5‘51@5;‘%&. _ Introduction to Marketing
(Prerequisite)
BARAUM W TR X 4 N/A
(Instructor) Ben Xu (Course Webpage)

R A
(Description)
Hi3C

AVURARE BB IR T A 7 a0 i H B Mg B AT i B . 27 21 J7ikis H 5 br
rv R AT RS, a5 E T UbEE, RO, BRE, B, DR, SRiPRR, ISR
RRAFSEERER S o IREE B AR AR R B SE T IRl kiR, 3 B AT T AN (E AT RASZ B A
TARAAEA, 1 HIEREIs A AT AP E B e . SRR 22 SRS, 1]
BiFAED, SLlmBitik, KEahr, S, AWM RER, ER
i SIME, PR, SEF T, AIECTE B TR AR SRR

RO N
(Description)
English

This course provides the skills needed to make intelligent use of marketing data and
theories in making recommendations about market research. These skills are learned
through a combination of lectures, cases, debates, consulting, simulations, statistical
inferences, competitive games, and hands-on exercises with actual business data and
cutting-edge theories. The course is designed to equip the student not only with practical
“know how”, which can be used immediately on the job, but also with critical thinking
skills with quantitative training. Students gain a working knowledge of qualitative methods,
survey and questionnaires, conjoint analysis, logit analysis, tools for consumer
segmentation and positioning, pricing analysis and estimation, product line design,
competitive analysis, and digital marketing analytics.




WRFEZF K4A (Course Syllabus)

« 2 3] H bR
(Learning
Outcomes)

1. Become familiar with the commercial software used for marketing analytics.

2. Understand the basic principles behind the data-handling techniques and their

limitations.

3. Know how to apply these techniques to propose marketing decisions involving new
product design, consumer segmentation, behavioral targeting, product positioning,
pricing and competitive strategies.

4. Improve the ability to propose managerial ideas orally and in writing.

5. Practice marketing recommendations based on rigorous analysis and on sound

reasoning.
HFNE =S4 e di K PRV R | FEARELR ERWIEY
Class content Credit Method Homework Basic Assessment
Hours requirements | method
1. Introduction to
Market Research; Lecture; .
L 2.5 . . Reading Access Self-
2. Qualitative Discussion; . ] .
Weekl ) material 1 Software introduction
Methods & Interviews
Consumer Behavior
1. Segmentation . .
R 2.5 Lecture; Reading Familiarize In-Class
2. Discriminant and . . .
) Week2 | Video material 2 Software Exercise
Cluster Analysis
L. Preference 2.5 Lecture; Reading Design In-Class
FHEENEL D Learnin ' ) ' i A i
AT, 3L 5 Con'gintAnaI i Week3 | Simulation material 4 Conjoint Exercise
i 4 3 o | O A
1. Cannibalization . .
. 2.5 Simulation . Computer .
(Class Schedule | 2. Product Line Assignment 1 | _ . Write-up
Desi Week4 | Game Simulation
& Requirements) esign - -
1. Behavioral Reading
. 2.5 Lecture; . .
Targeting . material 3; Structural 10 | Write-up
) . Week5 | Demonstration )
2. Choice Modeling Assignment 2
1. Market .
. 2.5 Case Study; Reading
Forecasting . . Case Study Team Debate
Week6 | Analytics material 5
2. Bass Model
1. Competitive . .
Pricing: 2.5 Game; Reading Applied Game | In-Class
g: Week7 | Lecture material 6 theory Exercise
2, Consumer Value
1. Midterm .
. . 2.5 Product Understanding
2. Final Project Exam . Exam
Week8 Demonstration | Concepts

Requirement




1. Auction 25

2. Demand Weekg Guest Speech | Assignment 3 | Structural 10 | Write-up

Estimation

1. Consulting .

Strate 2.5 Lecture; 08A Critical

9y Week10 | Video Thinking
2. Course Wrap-up
. . 2.5 . . Clarity; Oral

1. Final Project Presentation Presentation . .

Week11 Creativity &Written

Grading Policies

Formal Course Assessment

Team Assignment 1 (Quantitative Segmentation) 8 points
Team Assignment 2 (Conjoint Analysis) 10 points
Team Assignment 3 (E-commerce Auction) 12 points
Individual Midterm Exam (Theory) 30 points
Final Project (Consulting) 20 points
Participation & Contribution 20 points

Grading Elements

Individual Midterm Exam: The exam will be a comprehensive test of your
understanding of the principles of analytical tools. (Measures objective 2.)

Assignment 1 (Segmentation): The course project is the opportunity for you to work
in a group on an extensive marketing analytics project. Data will be given. The project
will involve a write-up in a professional format. (Measures objectives 1, 2, 3, 4.)

*E % 7 A

(Grading) Assignment 2 (Conjoint Analysis): The course project includes a conjoint survey

utilizing the cloud-based software, Discover, from Sawtooth. Data will be given. The
project will involve a write-up. (Measures objectives 1, 2, 3, 4.)

Assignment 3 (Ecommerce Auction): The course project allows you to understand
key-word advertising and bidding. Your team will complete a full analytical report by
examining given data from a case study on Google’s search advertising. The project
will involve a write-up. (Measures objectives 1, 2, 3, 4.)

Final Project (Consulting): The course project allows you to think in a real-world
business problem of new market expansion. Your team will need to choose an
appropriate method, collect data, and perform analysis to propose the marketing
strategies for a specific product. The project will involve a class presentation as well as
a write-up. (Measures objectives 3, 4, 5.)

Participation & Contribution: This course is intended to be an active learning
experience. Your learning is enhanced by actively participating in each lecture. This
includes hands-on in-class exercises and interactive participation. Your interactive
participation also improves the learning experience for your classmates. The grading
will be determined by the quality (not necessarily quantity) of your participation.




Your scores in this section will be determined by the ranking of your total “credits”
obtained in class. At beginning of the semester, each student has a total worth of 100
credits. For each unexcused absence 10 credits will be subtracted. For each late arrival
(later than 5 minutes) 5 credits will be subtracted. For each thoughtful discussion or
outstanding performance in in-class exercises, bonus credits will be awarded.

Below is the chart of converting the ranking of credits into the participation points

Top 1-10% credits in class: 20 points.

Top 10-30% credits in class: 15 points.

Top 30-50% credits in class: 10 points.

Below 50% percentile but with 60 credits or above: 5 points.
Otherwise: 0 points

Final Grades

Final grades represent how you perform in the class relative to other students. Your grade will
not be based on a mandated target, but on your performance. Three items are considered when
assigning final grades:

1. Your average weighted score as a percentage of the available points for all assignments (the
points you receive divided by the number of points possible)

2. The overall average percentage score within the class

3. Your ranking among all students in the class

Course Procedures

Readings: It is required that you do the assigned readings before each class. These readings
provide useful background information for the lectures and will enable you to participate
in class discussions productively. Some assigned readings will be distributed through the
ME>XL software installation, while others will be distributed through their website links
in lecture slides or on Blackboard.

Laptop and Software: It is required that you access all the software as per the instructions
of the instructor to complete the assignments. ME>XL is installed at the school lab.

Classroom Conduct: There are certain rules that will help all of us to have a good experience
in the classroom. Violation of these rules will impact your class participation grade.

e Arriving late or leaving early makes us all feel as if we were at the airport — not
a place conducive to learning.

o Be prepared to participate actively. This is not the place to sleep, chat with your
friends, read the news, text message, etc. There are more comfortable places for
those activities than this classroom.

e No use of phones or tablet devices in the classroom unless permitted.




1. Principles of Marketing Engineering, 2nd Edition,
by Gary Lilien, Arvind Rangaswamy and Arnaud de Bruyn (DecisionPro, Inc.

* B 5 I %
HM 5% 2012), ISBN: 978-0985764807; and

#} (Textbooks &
Other Materials) 2. Additional readings will be assigned during the class

3. Computer Lab Software (ME>XL)

There is no official prerequisite for this course. However, a knowledge of the
principles of marketing will be assumed. The textbook listed above reviews some of
the basics, but it is not a substitute for prior course in marketing fundamentals.
Students without such background may want to consult a basic introductory textbook
‘ on marketing, such as Principles of Marketing, 16th ed, by Philip Kotler & Gary
A (More) Armstrong, Pearson 2015, ISBN: 978-0133795028.

A working familiarity with Excel and its analytics functions is also assumed. A good
reference is Microsoft Excel 2013: Data Analysis and Business Modeling, by Wayne
L. Winston, Mi-crosoft Press, 2014: ISBN: 978-0735669130

#iL (Notes) The course outline is subjective to change in future.

FVE Y
1. A7+ A B L SHI
2. WRREFAFHCH 300-500 75 IRFE RPN AR IBRIF A LN E, FHAR.




HBIETT FREEFERN

Syllabus of Labor Economics

PAEHAAZ B (Course Information)

R o w5
(Course Code) EC339 (Credit 32 (Credits) 2
Hours)
S T
R TR 95 AU
(Course Name) Labor Economics
PRAZ T Ll iz OiR
(Course Type) Core Course
i SuEd 2R
(Audience) Economics
FARE S YR
(Language of Instruction) | English
*FFURBE R BIRG T 5E
(School) Antai College of Economics and Management
BRI . o .
§%{/é§t£ Z3F % E I Principle of Economics
(Prerequisite )
FARHN B A ML
(Instructor) CHAO Hong (Course Webpage)

*PRFE I/ (Description)
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*PRFE I/ (Description)

This course is a specialized elective course. Through the training of this
course, students are expected to master the basic knowledge in labor
economics that should enable them to understand numerous social and
economic issues related to labor. By learning the concepts, theories
models, and analytical methods in this field, students are able to use
theoretical tools to analyze and solve practical problems in the labor
market and to evaluate the relevant policies. With such abilities,

students are inspired to develop critical thinking and innovative

viewpoints based on the existing theories and policies. Thus this course

helps to fortify a firm foundation for students’ future career in




labor-related industry and academia. Finally, students may benefit from
the adoption of English teaching in terms of reading and writing in
English.

BRFE# KA (course syllabus)

*22>] H b5 (Learning
Outcomes)

1. PAGEIRET ANAT E R ANR, AT RN RE 59 1A Rii e
LT, (A2, A5.2, A5.5)

2. B HFAZSUE IS I, BRI, B RS AR IE B TR A
M 5 20 70 11 37 S ] A PPAN AH OSSR BOR I e 0, JRAE LR B, 5
FEAT A B . 7k BURSEHEAT REAINE S T GG Rt E )
M. (B2, B3, B9, B11)

3. AURRE NI, M AR SE AN SRR S A — 2 B . (A5, 3,
B6, B12)

1. Master the basic knowledge of labor economics is helpful for students
to understand many labor-related social and economic problems. (A2,
A5.2, A5.5)

2. By learning the concept, principle, model and analysis method in the
field of labor economics, students can develop abilities of using the
theoretical tools to analyze the practical problems in the labor market
and to evaluate relevant policies. Based on these abilities, students
are guided to develop critical and creative thinking over the existing
theory, method and policy. (B2, B3, B9, Bll)

3. This course is taught in English and thus is helpful for students to
improve their reading, writing and expressionability in English. (A5. 3,
B6, B12)
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R
(Class Schedule

& Requirements)

BEEN E4in) Bl | B R ER | BEARER | BT
w2 N, "
7 b PR
Introductio
; Lecture
CEEEEIE —
1 Labor TR 2
Lecture
Demand
58 TG | 6 S AL dgp
5 ¥ Labor TR 2
Lecture
Supply
% 3 N, "
QA R HR
o Human Lecture
Capital e
55 8 J1 B | 3 A
Labor Lect
Mobility ecture
T % # |6 PR
Wage Theory Lecture




8 i |3
B A% Labor PR
Discriminat Lecture
ion
BN EA | 2
T % WAHCE
Earning Lecture
Inequality
* ) 8 e
Unemploymen
¢ Lecture
AR FBIFIE A 10%, PRI 5 10%, Hh25530%, HIARE 1 5 50%
(Grading) Case study 10% Two problem sets 10%, Midterm exam 30%, Final exam
50%.
* A kSRR Modern Labor Economics: Theory and Public Policy, by Ronald Ehrenberg
(Textbooks & Other and Robert Smith, 11th edition, published by Pearson/Addison Wesley
Materials) Press.
HE
(More)
H/UE
(Notes)
PEVL
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2. WRERN THUN300-50077; RIS RPN UFRBIE A ZHONE, THAR.




(BEFERR) REHFERN

Syllabus of Management Information Systems

MFEHEA(Z E (Course Information)

TRAEACHY ) PN
AMO004 . 32 . 2
(Course Code) (Credit Hours) (Credits)
AT A2 B 4
*i%jF%?ZiFk B iﬁ'flﬁhu/ \jﬁ
(Course Name) | Management Information Systems
TR .
e LB Core Course
(Course Type)
RN R .
, AF}%4 Undergraduate Students
(Audience)
BRES
(Language of YRR English
Instruction)
*%i% K*/% N \ e N2, 7 . 3
(sch EI) GRATFHE 2B Antai College of Economics and Management
choo
FeABRFE %
(Prerequisite)
FARHN TR
(Instructor) (Course Webpage)

AR

(Description)

ARFE R R RAE F AR T S BB\ MBS R . AR H br 2 7 B 22 AR B AR
RS Ve A5 B R G DL AE B RGN RI MR . B T A RS B R G A
24 Hh R 2 4, ARTRERIE DS WA TS 2t S B R G DL SR S5 B R Gxf
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sk, BE [ AR TD-SCOMA 3D @ HbRHE, 58 204 ] sk,
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(Description)

This course is a mandatory course of undergraduate students majoring in
Business Administration. The purpose of this course is to provide an
understanding of the strategic use and impact of information technology in
organizations. In addition to providing an understanding of the type of
information technology used in firms, this course will also discuss the proper
use and impact of using this technology. The course covers both managerial
issues and technical issues of information systems. We will discuss the impacts
of IT on business, copyright issues of IT, organizational issues of information
systems, IT infrastructure, database management systems, telecommunication
technologies, how to design IT infrastructure and databases to fit business
needs, China’s homegrown 3D standard TD-SCDMA, information security
issues, etc.




PRFEZ 2 K4A (Course Syllabus)

¥ 3] H bR

1. THMEE RSHR#E R, Understand key technologies of information

Systems (IS)

2. RS R ARG ER LN . Understand Applications of IS in business.

(Learning 3. PRAFQTARYE rIL ) R RIE RS ERE S &2 S.  Understand how to choose
Outcomes) IS to meet business needs.
4. HFUUTERE R 2, FERFAMLIE. S8 WM. Understand IT
security issues, IS strategies and information product copyright.
HENE | A | R
DRIENEESS
Impacts of IT 3 | Lecture
Global E-Business: How Businesses Use Information 3 | tecture
Systems. Sharing Economy
Information Systems, Organizations, and Strategy 3 | tecture
Cases: Taobao, Cainiao
Ethical and Social Issues in Information Systems. 3 | Lecture
Copyright Issues. Case: Tencent
IT Infrastructure and Emerging Technologies. Case: 3 | Lecture
R T Cl’fy of Shenzl.len, Faceb(.)ok, 12306.com.
Foundations of Business Intelligence: Databases and 3 | Lecture
LA S ER Information Management. Case: MongoDB
(Class Schedule Telecommunications, the Internet, and Wireless 3 | tecture
Technology. Case: TD-SCDMA
& Requirements) Securing Information Systems. Cases: The War of 3 | tectue
Silence, Cryptography and Information Security.
Achieving Operational Excellence and Customer 5 | Lecture
Intimacy: Enterprise Applications
E-Commerce: Digital Markets, Digital Goods 1 | Lecture
Managing Knowledge and Collaboration 2 | Lecture
Final Project Presentations 3 presen

tation

Individual Assignments 40%
* 1% TT Group Project 15%
(Grading) Final Exam 40%
Class Participation 5%
*HMEZHE T | Textbook (required): Management Information Systems: Managing the
#H(Textbooks & | Digital Firm (11th edition), by Kenneth C Laudon and Jane P Laudon, Prentice

Other Materials)

Hall, ISBN: 9787302263043, 7302263043




H'e (More)

7% (Notes)

FE Ui .
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BFE LA ZE B (Course Information)

RERDE
(Course Code)

*EE A T VAN
%
FI005 (Credit 32 (Cred]i:s) 2
Hours)

FIRFEA PR

(Course Name)

DA

Money and Banking

G g
IRFEMERR Specialized Core Course
(Course Type)
'f['\ \
BARMR Economics Major, Undergraduates
(Audience)

BRES
(Language of
Instruction)

English

*THRPE R
(School)

Antai Collge of Economics and Management

FefE iR

(Prerequisite)

Principle of Economics

AR

(Instructor)

3 =} . .
Guoxiong Zhang LRAR A http.//guo_xmngzhang,y
(Course Webpage) olasite.com

“RERE AT

(Description)

ARRRRFF LA RUTHEA « 5, BRI =R S A S Fn
ARTTIAR ARG BB, @@L SER RN G RiAT W PN R
WIgE s B, Rl EHLAY A LS R E B 5 E S,
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ToREIE, DI MECRE SHLHIF@E IR EIE,

“RERE AT

(Description)

This course will cover the following topics: the basic concepts of money
and interest rate as well as the basic theories on financial markets ; the
types of financial institutions and the conflict of interests within the
financial industry; the triggering mechanism of financial crisis and the
means of financial regulation; the function of central bank and the
formulation and implementation of monetary policy; the major
theories on money demand , on monetary policy transmission
mechanism and on inflation .

RFEEZHFE KN (Course Syllabus)




*%>] H ¥R(Learning
Outcomes)

SRIHEARE TP, W ANR 0o iESR, (B3
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ZF R EREAES,
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3. THRECHBRMENE R E

4. FRFIEENIMERZEMTT, BT,
5. IS R F3EBR,

4 o),

1. Be able to use basic economic principles to construct an unified
framework for analysis;

2. Be able to analyze money and financial problems from a global

perspective;

3. To learn most recent advance in modern monetary theory;

4. Be able to read domestic and international financial papers and

magazines;

5. Be able to apply theory in practice.

HEENE, B
HE M B3R (Class
Schedule &

Requirements)

HENE #F I

==

T RN R Bk JERESR %5

Ch.1 Why study Money, Banking , and Financial Markets? 1
Ch.2 An overview of the Financial System 1

Ch.3 Why is Money? 2

Ch.4 Understanding Interest Rates 2

Ch.5 The Behavior of Interest Rates 2

Ch.6 The Risk and Term Structure of Interest Rates 2
Ch.8 An Economic Analysis of Financial Structure 2

Ch.9 Financial Crisis and Subprime Meltdown 2

Ch.10 Banking and Management of Financial Institutions 2
Ch.13 Central Bank and the Federal Reserve System 1
Ch.14 The Money Supply Process 2

Ch.15 The Tools of Monetary Policy 2

Ch.16 The Conduct of Monetary Policy: Strategy and Tactics 2
Ch.19 The Demand of Money 2

Ch.22 Aggregate Demand and Supply Analysis 2

Ch.24 Money and Inflation 2

Homework: 30%

* g =t ;
%177 (Grading) Final Exam: 70%
*Hh k5 EHR L | The Economics of Money, Banking and Financial Markets, by Frederic S.
(Textbooks & Other Mishkin, Global Edition 10th, SBN 0273765736, Pearson Education,
Materials) 2012

HE (More)




&7t (Notes)

BVFERHEA
1. TN NMIET,
2. IRRRETTFEON 300-500 F ; R RKPNULFBIEEHZLZIENTE, FTEARR,
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PRFEFAAZ B (Course Information)

R i w34y
(Course Code) MAZ50 (Credit 48 (Credits) 3
Hours)
W e B %

(Course Name)

Operations Research

WRREE R

(Course Type) AR
BLERATR TR AL AR
(Audience)
R ‘
(Language of Instruction) LIRS
RRE gk
(School)
55 1
R B, PR, MEEGT
Prerequisite)
BARAUM —_— R P 1k
o Py
(Instructor) T s (Course Webpage)

*RFEfE /) (Description)

(H130300-5007, FIRFEMERT . FEHFNA . REE: Hirsg

(18%) RATHEBEAREREN — TR, EmABit 5%
Mt BREAITNE N ZMAG R RS, BT, 2R ARA
BARMALEAR, B MENRIZE b () — LIRS 5 5%, DA — %
SORRERL I SERR I R ASPRFEE AT IR 2 A 1 E T BE T S R TH BRI
BHRES). B2, AN RE D ST R IRRE A B BT R R4F
¥ € B 73 M kAo

*PRFEMI /T (Description)

(¥£3300-5007)

Operation Research, which is used to study Optimization of system in mathematical
method, is a compulsory professional course of undergraduate students. Through course
teaching the students are encouraged to comprehensive grasp basic theory, basic skills
and common methods of the course. Students are encouraged to overall optimization of
thinking, quantitatively analysis models in economic and management and finally get
the best solution of a system. Operations research has a vast range of application areas,
it works in the service, inventory, search, population, confrontation, control, allocation
of resources, site location, energy, design, production, reliability, and other aspects of
good practice. Learning in the courses can be directly applied to study related issues. It is
also a good choice of thesis. It is a guide to production practice and also brings good
foundation for students studying related fields (including operations research,
economics, and management, and information category, computer professionals, etc.)

WRFEHEE KA (course syllabus)




*2% ] H b5 (Learning
Outcomes)
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& Requirements)
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B € 1k A7 I
B AL, BE AL

PEAE AT )

2:;?%\23& 3 R AR
*EK% 0T A (1) P RG:: wAMENL, B30 ~ 35 %;
(Grading) (2) WRFER: WEHR, HH70 ~ 65 %

(BEZ) , (BFEZ) ZMmE5H, HEeRFEHRAE, 20124, F4h, ISBN:
B B Tk 9787302288794

(TeXt:AOOkS_gi Other F. S. Hillier and G. J. Lieberman, Introduction to Operations Research (10th ed.).
aterials) McGraw-Hill, 2015 CRAERRR, MR35 L)

He
(More)

&VE
(Notes)
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PRFEFAAZ B (Course Information)

e S o
PR MA250 (Credit 48 o 3
(Course Code) (Credits)
Hours)
*3 = /-< e .
PRFEAF, iz%% (Operations Research)
(Course Name)
R .
WME
(Course Type) W& (obligatory)
BRXT %R T B AR
(Audience) (Undergraduate Students Major in Management)
B i (Engli
(Language of Instruction) i (English)
TP &R URETFHEH S, A% %A (Department of Management Science,
(School) Antai College of Economics and Management)
FABRTE EHELR, ML MERIL 583 41t (Fundamentals of Management,
(Prerequisite) Linear Algebra, Probability and Statistics)
FIRZT TRAE Mk

(Instructor)

LS (Course Webpage)

*PRFEMI /) (Description)

(F13300-5007, SIRFEMER . FEAFNE . WEZCEEERE
(IBEZ) RETFEHBARELER— T EARAE, EmiiE 55K
B S, BRHECETTESMTZM AR RS, @i Hy, ER2EA
BEABMRAEAE, ABMEREIZE P —SEaEIS 550 7%, DU
PR R P P SEBR 1) 8 . ARFE S S8 7R A 1 8 W e 1 5 AR
HEORRZ AR ). BId5 2], AoRS R — b 2 S e TR A B %
TR R4 &2 0 Hr 24l

*PRFEMI /T (Description)

(H3£300-5007)
Operation Research, which is used to study Optimization of system in
mathematical method, is a
undergraduate students. Through course teaching the students are
encouraged to comprehensively grasp basic theory, basic skills and
common methods of the course. Students are encouraged to have overall
optimization of thinking, quantitatively analysis models in economic
and management and finally get the best solution of a system.
Operations research has a vast range of application areas, it works
in the service, search, population, confrontation,
control, allocation of resources, site location, design,
production, reliability, and other aspects of good practice. Learning
in the courses can be directly applied to study related issues. It
is also a good choice of thesis. It is a guide to production practice
and also brings good foundation for students studying related fields
and

compulsory professional course of

inventory,
energy,

(including operations research, economics, and management,




‘ information category, computer professionals, etc.)

WRFEZ KA (course syllabus)

*2% 2] H b5 (Learning
Outcomes)

ARURFE N R ARG ENMBELR, B iR ] DLUE R B F T AR TR I BT 7T

SNV S MR AF LR, BEBEAE N AR 1e A7 Sl . MUk 1

AMITR, Xae BBl (BFiE%EY . @5, Bk, [FEK

THENLEEE) B AT T RS il o

WSO, AL RO B N A K

(1) AEIZHFIUIN B A R FEAT S 5L A,

(2) B 7% BT R AT 1) 5 57 NAH LA

(3) P CLARTB R pRRT I ) S ) AL

Study a range of models and applications to managerial decision making

using scientific and analytical methodology, topics include an in-depth

understanding of linear program and dual theory, sensitivity analysis,

graphs and network flows, and an introduction to queuing theory,

inventory theory and decision theory. Problem recognition, model

building, model analysis and managerial implications are the primary

objectives with special emphasis on understanding the concepts and

computer implementation and interpretation.

The learning objectives:

(1) Understand the basic theory in several major fields of Operations
Research

(2) Know how to set up the basic models and the corresponding solution
methods

(3) Apply the models learned in class to solve practical problems

RN SRR K
TSN
(Class Schedule

& Requirements)

HENE | #eeTra | MRl REDR | EAELR | BETTA

Linear
Programmi
ng:

Linear
Programmin
g model, the
graphic
solution
method, the
standard
form of
linear
program, the
solution of
linear
program

3 Teaching

The
Simplex
Method:
Geometrical

6 Teaching HW 1




interpretatio
n of linear
program, the
basic
theorems of
linear
program, the
simplex
method,
simplex
tableau,
artificial
variable,
extension of
linear
programmin
g,
applications
of linear
program, the
matrix form
of simplex
method , the
revised
simplex
method

Theory of
Duality and
Sensitivity
Analysis:

Dual linear
program, the
duality

theory, the
economical
interpretatio
n of dual
solution--sh
adow price,
sensitivity
analysis

Teaching

HW 2

Transporta
tion
Problem:
The
transportatio

Teaching

HW 3




n  problem
and
mathematica
| model, the
transportatio
n  simplex
method, the
unbalanced
transportatio
n problem

Graphs and
Network
Analysis:
Basic
concepts of
graph, trees
and related
problems,
the shortest
path
problem, the
maximum
flow
problem,
project
network,
critical path
and PERT

Teaching

HwW 4

Queuing
Theory:
Basic
concepts of
queuing
system, the
distribution
of
inter-arrival
time and
service time,
single server
queue,
multi-server
queue,
introduction
to  general
queuing

Teaching

HW 5




systems

Inventory
Theory:
Basic
concepts of
inventory
management
, Classical
deterministi
c inventory
models,
classical
stochastic
inventory
models

3 Teaching

Decision
Theory:
Basic
concepts of
decision
making,
decision
making
under
uncertainty,
risk, utility
theory and
its
applications
in  decision
making

6 Teaching HW 6

*Z %072
(Grading)

(D “PrrEG: AMENL, (HE35 ~ 40 %
(Attendance, in-class discussion, and homework: 35 ~ 40 %) ;
(2) WIAREZR: HWEHR, HHes ~ 60 % (Final examination: 65%~60%)

B S TR
(Textbooks & Other
Materials)

F. S. Hillier and G. J. Lieberman, Introduction to Operations Research
(10th ed.). McGraw-Hill, 2015 (FZENRR, &K 2E R

(iB%B2) , (IBEZ) #MmEH, HERFHRA, 20124, 4R, 1SBN:
9787302288794

HE
(More)

%iE
(Notes)
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Syllabus of Research Methods and Academic Writing

PAEHAAZ B (Course Information)

R “HEH w3y
(Course Code) EC321 (Credit 32 (Credits) 2
Hours)
. (P30 BFRES 58 5 1E
TR TR =

(Course Name)

(Y£X) Research Methods and Academic Writing

PRAZ T LoV FLAilR
(Course Type) Fundamental Course
4 Sup 2o R AR A
(Audience) Undergraduates of Economics
BRI S HHCHE3AN . ESCHELA
(Language of Instruction) | 3 classes in Chinese, 1 Class in English
*FERBE &R BIRG T 5E
(School) Antai College of Economics and Management
AT
(Prerequisite )
AT g, ALV, WS, B ey
(Instructor) DAL Liang, JIANG Ming, (Course Webpage)
XIE Weisi, ZHAO Li

*PRFE I/ (Description)

(W 518 CEE) NATFARLWARLMERTE, IR R NAF Y E
Gerds, JTIRIN DA 7400 #er N AR ARRR ST, SCHRSRIE, BHES
WICBE IRy, BORPEERE SRS, CRICE 5458 etk S e BIE,
ORI, WHE. ShRSE R, WIS OEME. 515, k. 4
s WHE. FUNSEIE. S5 ISR A WA RER SIS RIL. R 2
BRI EORE B, JERAVHZ. B ot BIE. Wik R, Bk, 3
Bl AR EFE SNBSS, A SR AN AR S 1R RS

ab
He o

*PRFE I/ (Description)

Research Methods and Academic Writing is a mandatory course for all
undergraduates of Economics majors during the 7" semester. The course aims at
developing learners’ basic qualities in academic research and paper writing. It will
enable learners to appropriately select topics, collect documents, review literature,
master qualitative and quantative methods, present and discuss the results, and
draw appropriate conclusions, help them understand and analyze the
macro-structure of research papers, the elements and style of each stage and apply
them to paper writing The course adopts multimedia Internet technology and
diverse teaching methods such as writing, discussion, analysis, presentation, and
operation to make the class insightful, interesting and useful.

BRFE# KA (course syllabus)




*22 >3] H b5 (Learning
Outcomes)

AURFE AR ST AR

s 3 SV i Kt e R 2 NI PR S N R ANA
AR TR R MR I SO 8RS Sk 2Rk
WA A i 3 S AR R IR S E A ]

AR A IS 2R B SR g R AR AR WT FE % P T 5 %
AR A S A R A AN SR e 4R B AT U B I

U b WN R

After taking this course, students should be able to:

1) Have basic intuitive understanding of academic research in economics and
finance;

2) Know how to find and summarize existing literature and write literature
survey;

3) Identify research topics suitable for their senior thesis

4) Know how to apply research methods commonly used in academic research
in economics and finance;

5) Know how to use research resources provided by the College and the
University.

HEENE R
2 ISE SN
(Class Schedule

& Requirements)

Y,

HFENE iN) HF T
(Content) (hou
rs)

TEME R EESR | EARER | HATTR

RN BT
By Rz R i A
Course
introduction;
Identifying a
research topic
and writin k2R
. ne JikEziE 20%  of
introduction Literature total
n WA . ota
SCHRKS B8 B SCHR B AL S v, review
= R score
CRIRERE
. Lectures
Literature
search and 6
writing
literature

RURSR20%

review

SRR S
Writing

techniques;




lab
experiments
O S WARrS
Research 6
methods
AR R g
H . — g —_— @\H‘Zéﬂ
VARV N VARV EYN 20k
Presentation Student Presentation !
8 . 20% of
of research in—class of research total
proposal presentati proposal
score
on
*EAZ T kg Literature review (20%) + JFifE/~Presentation of research
(Grading) proposal (20%) + WXHFFITE] Research proposal (60%) =100%

s B LR Less technical reference: Mastering ‘Metrics, The Path from Cause to Effect, by Joshua

(Textbooks & Other Angrist and Jorn-Steffen Pischke;
More technical reference: Mostly Harmless Econometrics, An Empiricist’s Companion,

Materials) by Joshua Angrist and Jorn-Steffen Pischke

HE
(More)

&VE
(Notes)

FE Ui :
1. A A A A ST
2. AR THUN300-50077; REERPNAFRBIE A ZHONE, THAR.
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